
Argumentative Essay About Online Business 

 

Online business has become increasingly popular in recent years, as technology advances 

and more people strive for convenience. With the ability to purchase items from any part of the 

world without ever having to leave home, online businesses offer a unique way for customers to 

shop. While there are numerous benefits of an online business, such as reduced costs, increased 

reach, and convenience, there are also certain drawbacks that must be considered.  

One of the primary benefits of online business is cost savings. Operating an online 

business often requires fewer overhead costs than a traditional brick and mortar store, such as 

rent, utilities, and staff costs. These savings can then be passed on to customers through lower 

prices or additional services. Furthermore, online businesses often have the advantage of being 

able to access a larger customer base than traditional stores. They can reach customers from 

anywhere in the world with minimal effort or cost.  

However, there are some drawbacks that must be taken into consideration when opening 

an online business. One of the main challenges is trust. Without face-to-face interaction, 

customers are more likely to be skeptical and unsure of the company’s reliability. This can lead 

to a lack of trust in the product or service offered, which can have a negative effect on sales.  

Additionally, online businesses must also invest heavily in security measures to protect 

customer information, as well as their own business data. Finally, online businesses must also be 

prepared to deal with the ever-changing landscape of technology, as well as fluctuations in 

market demand.  

In conclusion, while there are many benefits to having an online business, there are also 

certain drawbacks that should be taken into consideration. An effective strategy for dealing with 



these challenges will ensure long-term success for an online business. With proper planning, 

businesses can capitalize on the potential of the digital world to reach new customers and grow 

their revenue.  

 


